MASTER’S IN TOURISM MANAGEMENT
DOUBLE DEGREE

MODEL CURRICULUM 

PART TIME-BLENDED STUDIES
4 semesters
1. Faculty responsible for the program:

KJU: Prof. Gabor Michalkó DsC
Partner Institution:
2. Name and level of qualification  as specified in the degree
· Level: Master’s (magister, master, MSc).

· Qualification: MsC Degree in Economics majoring in Tourism Management
· As specified in the degree: Economist in Tourism Management

3. Field of Studies:

Economic Sciences

4. Length of Studies :

4 semesters,
360 teaching hours
5. Language of instruction: 

English

6. Entry requirements:
1. Bachelor degree

a) In case of specialist bachelor’s degree (BA/BsC in Tourism/Hospitality/Catering/Business Management) no further requirements
b) In case of any other bachelor degree, a minimum of 20 ECTS credits must be transferable from the bachelor program on admission and a total of 40 ECTS credit- foundation module has to be done during the first 2 semesters of the master’s program.* (See the table below)
2. Active student status 
in Master’s in Tourism Program at the partner university 
3. Application Documents: 
· Application Form
· 2 ID Photos
· Bachelor DegreeDiploma (attested copy)
· Bachelor’s Transcript of Records (attested copy)
7. Entry requirements for UrFU:
8. Bachelor degree

In case of specialist bachelor’s degree no further requirements

9. Active student status 
in Master’s in Tourism Management Program at the partner university 
10. Application Documents: 
· Application Form
· 4 ID Photos
· Bachelor Degree Diploma (attested copy)
· Bachelor’s Transcript of Records (attested copy)
*Structure of the Foundation Module
	Credits Transferred from the Bachelor Program
	20 ECTS

	Credits Accumulated based on the Foundation Online Module Provided by KJU (Semesters 1-2)
	20 ECTS

	Credits Accumulated based on the Specialist Foundation Module Provided by URFU (Semesters 1-2)
	20 ECTS


	Basics of Economics, Methodology and Social Studies 40 credits
	
	
	

	Title of Subject in the MSc Program
	Title of Subjects Transferred from the Bachelor Program
	ECTS
	Foundation Subjects
	ECTS

	Micro-Economics
	Economics (is included in almost all curricula, usually combines Micro- and Macro- Economics) 
	5
	
	

	Macro-Economics
	
	
	
	

	Mathematics
	Mathematics (is included in almost all curriculums)
	5
	
	

	Statistics
	Any subject that contains research methodology component
	5
	
	

	Informatics
	Any Subjects that require basic IT skills (Word, Excel, Internet)
	5
	
	

	Business Economics
	
	
	Business Economics
Online course in Russian provided and assessed by KJU
	5

	Accounting
	
	
	Foundation course taught by URFU
	10

	Controlling
	
	
	Foundation course taught by URFU
	

	Finance
	
	
	Foundation course taught by URFU
	

	Human Resource Management
	
	
	Foundation course taught by URFU
	5

	General Theory of Tourism, Tourism Business, Tourism Geography, Tourism Marketing, Hospitality and Hotel Studies 20 credits
	
	
	

	Basics of Tourism Theory 
	
	
	Basics of Tourism
Online course in Russian provided and assessed by KJU
	5

	Tourism Geography 1.
	
	
	EU Tourism I.
Online course in Russian provided and assessed by KJU
	5

	Tourism Geography 2.
	
	
	EU Tourism II.

Online course in Russian provided and assessed by KJU
	5

	Tourism Marketing
	
	
	Foundation course taught by URFU
	5

	Hospitality and Hotel Management 
	
	
	Foundation course taught by URFU
	


11. Number of required credit points (ECTS):
Altogether 120 ECTS (60 KJU ECTS-60 ECTS transferred from the Partner university’s MsC program)
12. Aims of the Master’s Program:
The aim is to educate professionals who are learned in economics, social sciences, management sciences and methodology and have the ability in the field of tourism to carry out independent and comprehensive planning, management and coordination of tourism enterprises at local, regional, national, and international levels in the state, for-profit as well as non-profit sector. Based on the acquired theoretical and practical skills and research experiences, graduates are capable to pursue doctoral studies in the field of economics.
KJU’s added value: 

According to the forecasts of UNWTO and WTTC, the global tourism industry is expected to grow and diversify in the following decades. This also increases the need for qualified labour all around the world, especially at managerial level, since strategic planning and development will play a crucial role in destinations’ and companies’ competitiveness in the dynamically changing market.

Tourism in Hungary is not only a key economic activity, but its quality-of-life-enhancing role has also been recognised by the government in the National Tourism Strategy, which reflects the country’s far-sighted approach to tourism development. Due to Hungary’s central geopolitical and cultural position within Europe, it is the perfect place if you want to understand both Western and Eastern European tourism trends, attitudes and motivations, and you want to gain experiences that prepare you to successfully cope with challenges in multicultural environments. Health tourism, based on a natural wealth of geothermal springs and a mix of old traditions and modern methods, is particularly developed: Hungary is market leader in Europe in the field of dental tourism, and Budapest is undoubtedly the spa capital of Europe, with an abundant supply of health and wellness spas. Cultural tourism is also well-developed: for example, the Sziget Festival won the Best European Major Festival award in 2011, and the A38 Ship, a popular live music venue, has been voted as the best bar in the world by Lonely Planet readers.

13. Structure of training:
· Foundation Module: 
30 credit;
· Professional Core Module:
32 credit;
· Differentiated Professional Module:
37 credit;
· Elective Module:
6 credit;
· Thesis:
15 credits.

Form of training: part-time blended
General conduct of training:
As per the Study and Examination Regulations and

Academic Program Schedule 

Grading Scale Equivalences (all in Attachments)
Special conduct of training
The selection of students, admission and enrolment to KJU is done in cooperation with the Partner Institution by KJU staff before the start of the double degree program. The students enrolled, get on the spot training in e-learning methodologies as well as face-to face consultations on subjects offered by KJU. 

The total number of lessons defined by the accreditation requirements comprised in the Model Curriculum and Comprehensive Curriculum is divided into:


- Contact classes offered by the Partner Institution

- Face-to-face KJU consultations at the beginning of the program (on partner’s premises)
- On-line KJU consultations 

- Individual learning

The interim examinations are done partly online partly on the premises by the faculty of the Partner Institution based on KJU’s exam tests and assessment instructions.

The defence of the theses (1-1 per degree program) and final examinations are held before URFU and KJU panel of examiners.

The comprehensive Curriculum is drafted jointly by KJU and Partner Institution in agreement defining the total number of lessons in the above mentioned distribution.

Optional Project study field-trip:
Students enrolled to the double degree program can opt for a two-week project study field-trip around Hungary (and Austria) providing case studies and sight visits to different enterprises and companies within a specialist program supervised by professional tutors. The cost of the study field trip is not included in the degree program tuition fee.
14. Requirements of the final exam:

Students complete their studies with a final exam, which assesses their knowledge, skills and competences acquired during the training period as well as their abilities to put them into practice.

· Conditions of sitting for the final exam:
As per the Thesis and Final Exam Regulations attached
15. Foreign language requirements for issuing the degree:
Based on accreditation requirements, in order to achieve the master’s qualifications in Tourism Management, students must pass the final exam and one intermediate level (B2) state accredited specialist language exam and one advanced (C1) level general language exam out of which one must be in English language. Any documents such as secondary school leaving certificate, diploma or degree can be accepted as equivalent of the required language certificate that is specified by the respective regulations in force. 

C1-The Secondary School Leaving Certificate is acknowledged as equivalent of an advanced language certificate in Russian (or the language of instruction of the school attended)

B2-The MsC in Tourism Management degree issued by the Partner Institution is acknowledged equivalent to a specialist intermediate level language exam certificate in English if the language of instruction is English respectively. 

OVERVIEW OF KJU’S ACCREDITED CURRICULUM
Part-time training 
	Nr. of teaching hours
	1
	2
	3
	4

	9
	STRATÉGIC MANAGEMENT 
	5
	E-BUSINESS & E-MARKETING 
	5
	PROJECT MANAGEMENT IN TOURISM 
	5
	SUSTAINABLE TOURISM DEVELOPMENT &MANAGEMENT
	4

	9
	
	
	
	
	
	
	
	

	9
	ECONOMIC STATISTICS &RESEARCH METHODOLOGY


	5
	BUSINESS FINANCE & FINANCIAL STRATEGIES
	5
	MARKETING OF TOURIST DESTINATIONS
	5
	TOURISTIC RESEARCH METHODOLOGY 
	4

	9
	
	
	
	
	
	
	
	

	9
	ENTREPRISE DEVELOPMENT POLICIES
	5
	SMALL ENTREPRISE DEVELOPMENT & MANAGEMENT 
	4
	TOURISTIC REGIOINAL DEVELOPMENT & DESTINÁTION MANAGEMENT


	5
	SOCIOLOGY OF LEISURE
	4

	9
	
	
	LEGAL AND INSTITUTIONAL SYSTEM OF TOURISM
	4
	
	
	
	

	9
	ECONOMIC POLICY
	5
	TOURISM MARKETING & COMMUNICÁTIÓN 
	5
	ATTRACTION AND VISITOR MANAGEMENT 
	5
	QUALITY MANAGEMENT IN TOURISM
	4

	9
	
	
	
	
	
	
	
	

	9
	GROUP DECISION SUPPORT SYSTEMS
	5
	INTERNATIONAL HOTEL MANAGEMENT
	5
	ELECTIVE
	3
	ELECTIVE
	3

	9
	TOURISM POLICY AND PLANNING
	4
	
	
	ELECTIVE
	3
	ELECTIVE
	3

	
	
	
	
	
	
	
	
	

	Thesis
	
	
	
	
	THESIS

PROJECT SEMINAR
	5
	THESIS
	10

	ECTS
	29
	28
	31
	32

	Total hours
	90
	90
	90
	90


OVERVIEW OF THE PROPOSED DOUBLE DEGREE CURRICULUM OFFERED IN COOPERATION WITH THE PARTNER INSTITUTION
	Nr. of teaching hours
	1. 
	2
	3
	4

	
	Theory and Methodology of Social and Economic Research in the Tourism Industry
URFU
	
	Developing Communications Skills (Oratory) 
URFU
	
	Entrepreneurship in the Field of Tourism and Hospitality
URFU
	
	Computer Technology in the Tourism Industry
URFU
	

	
	
	
	
	
	
	
	
	

	
	Tourism Legislation
URFU
	
	Forecasting and Planning the Tourism Activities
URFU
	
	MARKETING OF TOURIST DESTINATIONS
KJU
	5
	Tourist and Recreational Planning Technology and Development of Territories
URFU
	

	
	
	
	
	
	
	
	
	

	
	Theory and Methodology of Recreational Geography
URFU
	
	Financial Management of Tourism and Hospitality Business
URFU
	
	SUSTAINABLE TOURISM DEVELOPMENT & MANAGEMENT
KJU
	5
	SOCIOLOGY OF LEISURE 

KJU
	5

	
	
	
	Supply management and Logistics of Tourism and Hospitality Enterprises
URFU
	
	
	
	
	

	
	Modern Strategies of Human Resources Management
URFU
	
	SMALL ENTERPRISE DEVELOPMENT& MAMAGEMENT
or

INTERNATIONAL HOTEL MANAGEMENT

(at Partner’s Choice)

KJU
	5
	ATTRACTION &VISITOR MANAGEMENT
KJU
	5
	QUALITY MANAGEMENT IN TOURISM
KJU
	5

	
	
	
	
	
	
	
	
	

	
	Organizational Project Management
URFU
	
	PROJECT MANAGEMENT IN TURISM 
KJU
	5
	Touristic Brand Promotion Technologies of Regions
URFU
	
	
	

	
	E-BUSINESS & E-MARKETING 
KJU
	5
	
	
	Philosophy or Political Science
URFU
	
	Workshop: Training, Mentoring, Coaching
URFU
	

	
	TURISM MARKETING & COMMUNICÁCIÓN 
KJU
	5
	
	
	
	
	
	

	Thesis
	
	
	
	
	THESIS PROJECT
 (RESEARCH METHODOLOGY)
KJU
	5
	THESIS
KJU
	10

	Credit
	10+20
	10+20
	20+10
	20+10


Legend: Foundation Module 30 ECTS  Professional Core Module 32 ECTS Differenciated Professional Module37 ECTS Elective Module 6 ECTS Thesis: 15 ECTS
COMPREHENSIVE JOINT CURRICULUM

Detailed Curriculum of MsC in Tourism Management Double Degree

	Responsible for Teaching
	Subject
	Credits

URFU
	Nr.of Lessons
	Form of Assessment
	Semester

URFU/KJU
	Type of class
	Transferred to
	Credits

KJU

	URFU
	Modern Strategies of Human Resources Management
	2
	18
	credit
	3.
	1.
	Consultation

+

Practice
	KJU

 Strategic Management
	5

	URFU
	Theory and Methodology of Social and Economic Research in the Tourism Industry
	2
	9
	exam
	1.
	1.
	Consultation

+

Practice.
	KJU

Economic Statistics & Research Methodology
	5

	URFU
	Entrepreneurship in the Field of Tourism and Hospitality
	2
	9
	credit
	1.
	1.
	Practice
	KJU

Enterprise Development Policies
	5

	URFU
	Organizational Project Management
	4
	18
	exam
	3.
	   1.
	Consultation

+

Practice.
	KJU

Economic Policy
	5

	URFU
	Developing Communication Skills
	2
	18
	credit
	1.
	1.
	Practice.
	KJU

Group Decision Support Systems
	5

	URFU
	Forecasting and Planning the Tourism Activities
	4
	27
	exam
	2.
	1.
	Consultation

+

Practice
	KJU

Tourism Policy and Planning
	4

	KJU
	E-Business Marketing
	4
	18
	exam
	1.
	2.
	Consultation

+

Practice
	URFU
E-business and E-marketing

	5

	KJU
	Tourism Marketing &

Communication
	9
	18
	exam
	1
	1.
	Consultation

+

Practice
	URFU
Scientific research work 
	5

	URFU
	Financial Management of Tourism and Hospitality Business
	4
	18
	exam
	2.
	2.
	Consultation

+

Practice
	KJU

Business Finance & Financial Strategies
	5

	URFU
	Entrepreneurship in the Field of Tourism and Hospitality
	2
	9
	credit
	1.
	2.
	Practice
	KJU

Small Enterprise Development & Management
	4

	URFU
	Tourism Legislation
	2
	9
	exam
	1
	   2.
	Practice
	KJU

Legal and Institutional System of Tourism
	4

	KJU
	International Hotel Management
	4
	18
	exam
	2.
	2.
	Consultation

+

Practice
	URFU
Business process management in tourism and hospitality enterprises 
	5

	KJU
	Project Management in Tourism
	4
	18
	exam
	2.
	2.
	Consultation

+

Practice
	URFU
Support of group decision-making process
	5

	URFU
	Philosophy or Political Science
	2
	18
	exam
	3.
	3.
	Consultation

+

Practice.
	KJU

Free Elective
	3

	URFU
	Touristic Brand Promotion Technologies of Regions
	3
	9
	exam
	1.
	3.
	Practice
	Compulsory Elective
	3

	URFU
	Supply management and Logistics of Tourism and Hospitality Enterprising
	4
	18
	exam
	3
	3.
	Consultation

+

Practice.
	KJU

Touristic Regional Development & and Destination Management
	5

	KJU
	Sustainable Tourism Development & Management
	9
	18
	exam
	2.
	3.
	Consultation

+

Practice
	URFU
Scientific research work
	4

	KJU
	Attraction & Visitor Management
	2
	9
	exam
	3.
	   3.
	Consultation
	URFU
Cross-cultural management
	5

	KJU
	Marketing of Tourist Destination
	9
	9
	exam
	3.
	3.
	Consultation
	URFU
Scientific research work
	5

	KJU
	Thesis Project & Research Methodology
	3
	0
	practice grade
	4.
	3.
	Project

Seminar
	URFU
Scientific research work
	5

	URFU
	Theory and Methodology of Recreational Geography
	2
	9
	exam
	1
	4.
	Consultation

+

Practice.
	KJU

Touristic Research Methodology
	4

	KJU
	Sociology of Leisure
	9
	18
	exam
	4.
	4.
	Consultation

+

Practice
	URFU
Compulsory Elective
	4

	KJU
	Quality Management in Tourism
	12
	18
	exam
	4.
	4.
	Consultation

+

Practice
	URFU
Compulsory Elective
	4

	URFU
	Tourist and Recreational Planning Technology and Development of Territories
	4
	27
	exam
	3.
	4.
	. Consultation

+

Practice.
	KJU

Compulsory Elective
	3

	URFU
	Workshop: Training, Mentoring Coaching
	2
	27
	credit
	2-3.
	4.
	Practice
	KJU

Free Elective
	3

	URFU
	Professional English
	8
	288
	exam
	1-2
	
	Practice
	
	

	KJU/URFU
	Thesis


	6
	
	
	4.
	   4.
	-
	KJU

Thesis
	10

	ECTS TOTAL
	
	120
	
	
	
	
	
	
	120


Explanation:

-color legend: 

	
	Part of the DD program  either taught by URFU or accepted based on transfer from the KJU taught MsC Program

	
	Part of the DD program  either taught by KJU or accepted based on transfer from the URFU taught MsC Program 


-The column Subjects enlists all the subjects that the URFU students must study so that they get both degrees (to be completed with extra subjects-if any-that are necessary for the URFU degree but will not be transferred into the KJU degree)

-The column Transferred to indicates those subjects in case of both institutions that are acknowledged based on content equivalence, whose credits are transferred reciprocally to both programs and will figure in the respective Transcript of Records conform to the accredited curriculum of both institutions
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