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Ðàçäåë 1 
ÑÎÂÐÅÌÅÍÍÛÅ ÒÅÕÍÎËÎÃÈÈ 
ÌÅÍÅÄÆÌÅÍÒÀ È ÌÀÐÊÅÒÈÍÃÀ 
Â ÒÓÐÈÑÒÑÊÎÉ ÈÍÄÓÑÒÐÈÈ  

Ä. Â. Ìèíèí 

ÎÏÛÒ ÐÀÇÂÈÒÈß È ÊÎÍÊÓÐÅÍÒÍÛÅ 
ÏÐÅÈÌÓÙÅÑÒÂÀ «ACCORHOTELS GROUP» 

ÍÀ ÐÛÍÊÅ ÃÎÑÒÈÍÈ×ÍÛÕ ÓÑËÓÃ 
Â ÐÎÑÑÈÉÑÊÎÉ ÔÅÄÅÐÀÖÈÈ 

AccorHotels Group

 
 Accor

 
 

D.  V . Min in  

DEVELOPMENT EXPERIENCE AND COMPETITIVE ADVANTAGES 
OF «ACCORHOTELS GROUP» IN THE HOTEL SERVICES MARKET 

IN THE RUSSIAN FEDERATION 

The purpose statement of this paper is to analyze the problems and prospects for the 
development of international hotel chains in the Russian Federation in the case of the 

threats and problems for the international hotel business in Russia, the analytical base is 
formed to assess the prospects and trends of further development of international hotel 
chains in the Russian market. 

Keywords: international hotel chains, Accor, hotel services, competition, hospitality. 
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Ã. Ã. Ãàðüÿíö 

ÌÅÒÎÄÈÊÀ ÔÎÐÌÈÐÎÂÀÍÈß 
ÒÅÐÐÈÒÎÐÈÀËÜÍÎÃÎ ÁÐÅÍÄÀ: Ê ÂÎÏÐÎÑÓ 

Î ÐÀÑ×ÅÒÅ ÑÒÎÈÌÎÑÒÈ ÃÅÎÁÐÅÍÄÀ 
 

 

 

-  
 

 
 

G. G. Gariants 

THE METHODOLOGY OF CREATING A TERRITORY BRAND: CON-
CERNING THE GEO-BRAND VALUE CALCULATION 

One of the most relevant issues for everybody, who is somehow related to the sphere 
of territorial branding, is the geo-brand value calculation. It is the brand value which can 
help investigating the effectivity of the marketing strategy determined to promote the ter-
ritorial brand. The article contains the detailed description of the existing methodology of 
geo-brand value calculation, after which the brand value of Ekaterinburg is being calcu-
lated, followed by the comparison to Saint-
culated earlier following the same methodology. 

Keywords: marketing, territorial branding, city brand, brand value, value calculation, 
Ekaterinburg brand 
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PVR = DVn / r (3) 
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 0,66% - 3,45% 4,16%  
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À. À. Ãîëÿê 

ÊÅÉÒÅÐÈÍÃ-ÑËÓÆÁÀ ÍÀ ÏÐÅÄÏÐÈßÒÈÈ 
ÎÁÙÅÑÒÂÅÍÍÎÃÎ ÏÈÒÀÍÈß «ÁÓÐÃÅÐ-ÕÀÓÑ» 

Â ÃÎÐÎÄÅ ÌÓÐÀÂËÅÍÊÎ 
-

 -
-  

 

-
 

 : - -
  

À. À. Golyak  

CATERING SERVICE AT THE CATERING ESTABLISHMENT 
«BURGER HOUSE» IN MURAVLENKO 

The article deals with the problem of low profitability of food companies due to in-
sufficient flow of customers as the company initially located in location with low streaming 
of customers. It was suggested a new, unique, legal decision  the introduction of enterprise 
catering service based on individually designed food truck. The essence of the proposal is 
a van with pre-cooked food is moved to the desired location and makes the realization of 
ready meals and, if necessary, provide offsite catering by prior contract. This solution to 
the problem will significantly improve the efficiency and the average monthly turnover. 
In addition, our proposal will provide a full hot meal to large number participants of 
citywide cultural everywhere. 

Keywords: catering, food truck, street-food, exit service (catering), kitchen on wheels, 
mobile kitchen. 
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Ä. À. Êî÷êèíà 

ÈÄÅÀËÜÍÀß ÏÐÎÃÐÀÌÌÀ ËÎßËÜÍÎÑÒÈ 
Ñ ÒÎ×ÊÈ ÇÐÅÍÈß ÏÎÒÐÅÁÈÒÅËÅÉ 

-

 
 : -  

D. A. Kochk ina  

AN IDEAL LOYALTY PROGRAM ACCORDING 
TO THE BUYERS’ OPINION 

In conditions of tough competition and huge variety of substitute goods, companies 
have to invent different methods of landing clients and customer retention. The most pop-
ular way is loyalty program development.  

There are plenty of forms such as discount stocking programs, instant discount pro-
grams, bonus programs. They offer buyers completely different stipulations following 
which they can accomplish their own benefit.  

However, a lot of companies make mistakes as they barely understand client expecta-
tions. As a circumstance, they see missed profit or losses which is even worse. Moreover, 
very often a client himself vaguely knows what benefits he or she can gain. The goal of 
this research is revealing customer expectations of a loyalty program. The questionnaire 
survey was chosen as the main research approach.  

Keywords: loyalty program, consumer, marketing, business aims. 
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N. A. Kramarenko, D. N. Putilov 

PROBLEMS OF FORMING AVAILABLE AREAS IN HOTELS 
FOR PHYSICALLY CHALLENGED TOURISTS IN YEKATERINBURG 
This article is about intermediate results of the research of infrastructure of some ho-

tels in Yekaterinburg. It was done by the students from the college of trade and economics 
prepared it with chairman of the Sverdlovsk regional social movement of disabl

 
The purpose of this research was is the detection of availability of public places and 

research was the hotels with rooms for disabled people.  
Foe this research was developed evaluation toolkit. It was developed with the regula-

tions and need of person with disabilities. As conclusion to the research, we recommend 
the hotels: - to comply with the requirements of normative documents, to ensure the needs 
of persons with disabilities of various categories; - safety precautions are required when 
servicing disabled people; - to endeavor to adopt the principles of universal design; - staff 
training to disability service.      

After inspection of hotels, recommendations for the adaption of material base and 
improving the staff for better disability service. The research will be continued in 2017.  

Key words: hotel, the available area, available tourism, inclusive tourism, physically 
challenged people, universal design.  
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Ä. À. Øåðøîâ 

ÈÑÏÎËÜÇÎÂÀÍÈÅ ÎÏÛÒÀ ÐÅÎÐÃÀÍÈÇÀÖÈÈ 
ÑÒÀÐÎÏÐÎÌÛØËÅÍÍÎÃÎ ÐÅÃÈÎÍÀ ÐÓÐ 

Â ÐÀÇÂÈÒÈÈ ÈÍÄÓÑÒÐÈÀËÜÍÎÃÎ ÒÓÐÈÇÌÀ 
ÑÂÅÐÄËÎÂÑÊÎÉ ÎÁËÀÑÒÈ 

-

-

-

-  
 : 
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D. A. Sher shov  

THE USAGE OF THE OLD INDUSTRIAL REORGANIZATION 
EXPERIENCE OF THE RUHR DISTRICT IN THE DEVELOPMENT 

OF INDUSTRIAL TOURISM IN SVERDLOVSK REGION 

This article focuses on the research of deindustrialization processes of the Ruhr dis-
trict, which included conversion of industrial construction in the cultural and tourism pur-
poses; it aims to identify opportunities to use this kind of experience in Ural region. This 
article is intended to provide the generalized characteristic of measures to reorganize the 
Ruhr region, their results and tourist attractions. And with the aid of comparative analysis 
of the Ruhr area and Sverdlovsk region, the available opportunities for the development of 
industrial tourism should be found. The author of the article reached the following conclu-
sions: projects on the reorganization of the Ruhr region from industrial area to cultural and 
tourist region led to a positive outcome. Nowadays, it is almost impossible to practice this 
method in Sverdlovsk region in full because of the length of the territory and the infra-
structural level. The partial reorganization is possible because the region has many indus-
trial objects which are in good condition and suitable to be reprofiled. Such reorganization 
may become a basis for the region transformation and lead to turning Sverdlovsk region 
into cultural and tourist center. 

Keywords: industrial tourism, the Ruhr, Ural, park Emser, deindustrialization, Sverd-
lovsk region, tourism. 
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Ä. Ä. Ãóðååâà 

ÒÅÑÒÈÐÎÂÀÍÈÅ ÁÈÇÍÅÑ-ÈÄÅÈ ÍÀ ÏÐÀÊÒÈÊÅ 
ÊÀÊ ÈÍÑÒÐÓÌÅÍÒ ÑÎÇÄÀÍÈß ÓÑÏÅØÍÎÉ 
ÊÎÌÏÀÍÈÈ Â ÓÑËÎÂÈßÕ ÏÎÂÛØÅÍÍÎÉ 

ÊÎÍÊÓÐÅÍÖÈÈ ÍÀ ÐÛÍÊÅ ÒÓÐÈÇÌÀ 
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CRM  

D. D. Gureeva  

TEST OF BUSINESS IDEA IN PRACTICE, AS A TOOL FOR CREATING 
A SUCCESSFUL COMPANY IN TERMS OF INCREASED COMPETITION 

IN THE TOURISM MARKET 
According to official statistics of the Resource enter of small business of Russian 

Federation about the basic indicators of activity of subjects of small and medium business 
2010  2014, published by the Federal State Statistics service. The number of unprofitable 
companies is: 88 thousand in 2010, 267 thousand in 2014, relatively to the total number of 
companies this amounts is 32%. The growth tendency of loss-making enterprises increases 
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in the current context of economic crisis 2015  2016. In most cases, the reasons of this is 
the high level of ineffectiveness of leading business in Russia. Today, many entrepreneurs 
and businessmen are feeling themselves in a situation of uncertainty: the market has 

tradition
has became ineffective. Customer behavior has changed with the wide spreading of the 
Internet on mobile devices. Today perception and formation of trust among customers are 
inextricably linked to the new Internet technologies. The purpose of this article is to eval-
uate the effectiveness of using tools of Internet marketing to create a successful business 
in the field of medical tourism. This article contains a description of real business project 
in medical tourism, a description of start-up and testing of this project under market con-
ditions, and analysis of test results. In conclusion, the results of the integrated using differ-
ent tools for creation effective business in the sphere of medical tourism, which can also 
be used for creation advertising campaigns on the Internet for other areas. 

Keywords: marketing communications, medical tourism, business idea, target, target 
audience, PPC advertising, landing page, CRM, analytics, social networks. 
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À. À. Çàäîðèíà  

ÀÐÒ-ÊËÀÑÒÅÐ ÊÀÊ ÁÈÇÍÅÑ: 
ÏÐÀÂÎ ÍÀ ÑÓÙÅÑÒÂÎÂÀÍÈÅ 

-

-
 -

 
 

 

A. A. Zador ina  

ART CLUSTER AS A BUSINESS: THE RIGHT TO EXIST 

The article focuses on the economic feasibility of the opening of an art cluster in Ye-
katerinburg. This topic is raised by the author in order to answer the question, why in the 
availability of resources entrepreneurs do not undertake the opening of this space. The 
article made an analysis of the data regarding the cost and payback of the art cluster and 
one of the most common in the forms of commercial real estate, a business center and a 
cost comparison of data objects.  

Keywords: cluster, tourism, culture, industrial sites, renovation cost, return on in-
vestment, profit. 
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Ä. Ñ. Ïîòåõèíà  

ÂÇÀÈÌÎÄÅÉÑÒÂÈÅ ÎÒÅËÜÍÛÕ ÑËÓÆÁ 
  

 .  

  

 
 

 :  ,  
 

.  



100 

D. S. Potekhina  
INTERACTION OF THE HOTEL SERVICES 

 The article is devoted to questions of interaction of services of the enterprise placement. 
The main attention the author paid to identify problems of interaction of staff and finding ways 
of their solution in practice. The article contains analysis of the views of industry professionals 
on the basis of which it is established that the main problem of the interaction of staff is insuf-
ficient regulation of the functional. Considerable attention is paid to the criteria of efficiency of 
work of personnel, the implementation of which each individual employee contributes to the 
profit performance of the hotel. In conclusion reveals that the solutions to the problems of in-
teraction of the staff is quite diverse and can vary depending on many relevant factors. But 
generalizing the practical experience of experts, identifies generic measures connected with the 
establishment of a special psychological environment in the team that can reduce the risk of 
conflict. 

Keywords: interaction services, lodging company, personnel management, service of the 
hotel, internal processes of the hotel, human resources, optimization of the hotel. 
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Å. Ê. Êðÿ÷êî, Â. À. Ïàòðóøåâà  

ÏÐÎÁËÅÌÛ ÎÐÃÀÍÈÇÀÖÈÈ È ÏÐÎÂÅÄÅÍÈß 
ÊÐÓÏÍÛÕ ÌÅÐÎÏÐÈßÒÈÉ ÍÀ ÏÐÈÌÅÐÅ 

INTERNATIONAL YOUNG PHYSICISTS' 
TOURNAMENT (IYPT) 2016 
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E. K. Kryachko , V. A. Pat rusheva  

PROBLEMS OF ORGANIZATION AND HOLDING OF MAJOR EVENTS 
ON THE EXAMPLE OF INTERNATIONAL YOUNG PHYSICISTS' 

TOURNAMENT (IYPT) 2016 

Ekaterinburg increasingly tends to stand out in the international arena. In this connection, 
it arranged more and more international events. However, the organization of such events is 
much more complicated than the events of lower value. The organizers must not only prepare 
the venue for the event, the necessary equipment, food and cultural program, but also take into 
account the features of guests from different countries and to anticipate the possibility of differ-
ent problems and the possible ways of their solution. It is often necessary to solve the problems 
on the spot, and in this case only the rapid response of the organizers can help. This article 

nament (2016) in opinion of volunteers of this event. 
Keywords: 

mistake; international event; Ural Federal university; competition. 
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À. À. Êîïûëîâà  

ÈÍÄÓÑÒÐÈÀËÜÍÎÅ ÍÀÑËÅÄÈÅ: 
ÏÅÐÅÎÑÌÛÑËÅÍÈÅ È ÒÐÀÍÑÔÎÐÌÀÖÈß 

 
 :   

  TICCIH. 
 

A. A. Kopylova  

INDUSTRIAL HERITAGE: RETHINKING AND TRANSFORMATION 

Purpse of this article is learning about such phenomena as industrial heritage. The 
article considers the problems of conservation and conversion of objects of industrial her-
itage, reveals the basic concepts related to industrial heritage and examines the experience 
of countries rethinking of the objects of industrial heritage. Reveals the main classification 
of objects of industrial heritage, as well as the author put forward their own classification 
of objects of industrial heritage, depending on the direction of their conversion. In this 
article author used documents from international conferences about industrial heritage. 

Keywords: industrial heritage, industrial archeology, urban study, the object of the in-
dustrial heritage, TICCIH. 
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Ðàçäåë 2 
ÊÎÍÖÅÏÖÈÈ È ÏÐÎÁËÅÌÛ 
ÑÎÂÐÅÌÅÍÍÎÃÎ ÌÅÆÄÓÍÀÐÎÄÍÎÃÎ 
ÒÓÐÈÇÌÀ  

Ý. Ô. Ãàëèìüÿíîâà  

ÒÓÐÈÑÒÑÊÈÅ ÄÅÑÒÈÍÀÖÈÈ ÑÅÂÅÐÍÎÉ 
ÔÐÀÍÖÈÈ ÊÀÊ ÎÁÚÅÊÒ ÑÀÌÎÑÒÎßÒÅËÜÍÛÕ 

ÁÐÎÍÈÐÎÂÀÍÈÉ ÍÀ ÐÎÑÑÈÉÑÊÎÌ ÐÛÍÊÅ 
ÂÛÅÇÄÍÎÃÎ ÒÓÐÈÇÌÀ: 

àíàëèç ïðàêòèêè self-booking íà îñíîâå äàííûõ èíòåðíåò-
àãðåãàòîðîâ è online-ñåðâèñîâ 

-

- -

- -

 
 : - -

-   
 

E. F. Gal imianova  

TOURIST DESTINATIONS OF NORTHERN FRANCE AS AN OBJECT 
OF SELF-BOOKING IN THE RUSSIAN OUTBOUND TRAVEL MARKET: 
THE ANALYSIS OF SELF-BOOKING PRACTICE BASED ON THE DATA 

OBTAINED FROM ONLINE-SERVICES 

This article is devoted to the research of the practice of independent travel to capitals 
of two regions of Northern France: Rouen (Normandy) and Rennes (Brittany). We studied 
the material on the Russian and French official tourism websites about tourist flow from 
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Russia to France. We also analyzed reports of independent tourists from Russia about their 
travels to Rennes and Rouen over a period of two years (from 2015 to 2016) on online 
accommodation booking websites and on websites of self-planning travel (Booking.com, 
Tripadvis r.ru, Tourister.ru). In the result of content and statistical analysis, we obtained 
concrete results that let us identify essential trends, differences and similarities of Rennes 
and Rouen in the context of their popularity among independent tourists from Russia.  

Keywords: independent travel, self-booking, online service, web aggregators, France, 
Brittany, Normandy, Rennes, Rouen. 
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Ä. Ä. Ñòðîêîâà 

ÊÎÍÖÅÏÖÈß ÒÓÐÀ «ÏÎ ÑËÅÄÀÌ ×ÅÐÍÎÉ 
ÑÌÅÐÒÈ» Â ×ÅÕÈÈ È ÃÅÐÌÀÍÈÈ 

 

  
 

 
 

 

D. D. St rokova  

THE CONCEPTION OF TOUR «FOLLOWING THE BLACK DEATH» 
IN THE CZECH REPUBLIC AND GERMANY 

tour by the example of Czech Republic and Germany. During the research the author 
proved the relevance of tourist product and interest to it of possible audience, unlocked the 
potential of these countries in the context of history of gaining victory over the plague. In 
the article the most significant and unique tourist sites, connected with the epidemic, were 
marked out and described: plague columns, churches, houses with medieval way of life, 
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museums and cemeteries. In addition, the thematic excursion route, which has no ana-
logues in Europe, was composed. The analytical review of the literary sources bases on 
online resources with the description of sites of Czech and German cities. 

Keywords: Czech Republic, Germany, the Black death, plague, potential, dark tour-
ism, memory, legends, Middle Ages, way of life. 

 

- -

 
 

 

 

-  

 

 

 



139 

 
 

 

 

3
 

 

2

 

8] 

 

1]. 

  



140 

-
-  

 

XIV 

9]. 

XVIII-XIX 

6]. 

-   

 
  

4]. 

 

5]. 



141 

 

 

 
 [7]. 

 

-
 

 
 

-

-

-

 
 
 
 
 
 
 



142 

 

   «    »   

   

1    
  

  
2    

 
  - 

  
3 -   

  
  

 
 

4   
 

-
 

 
 

 
 
 

   «    »   

 
  

5    
  

  
6 

 
  

Luftmalerei  -  
 

 
7   

 
8    

-  
  

9  
 

10   
  



143 

11    
   

  
11   
12  

 
13   
14   

 
 

1.  URL: 
  

2. 
 URL:   

3. 
-nejsvetejsi-trojice-v-

olomouci-10793  
4. -  

Praga-Praha: URL: http://www.praga-praha.ru/kostnice/ 
 

5.  
URL: http://www.funeralportal.ru/museum/1118/10286.html  

6.  
Praga-Praha: URL: http://www.praga-praha.ru/olsanske-hrbitovy/ 
14.12.16) 

7. 
 URL: http://holidaygid.ru/progulki-po-drezdenu-

hygiene-museum/  
8.   URL: 

http://www.rutraveller.ru/place/49461  
9. 

Igroutes: URL: http://www.lgroutes.com/old-towns/Erfurt/Erfurt_Alte_Synagoge.html 
 



144 

À. À. Ôèðñîâà  

ÀÍÀËÈÇ ÔÅÍÎÌÅÍÀ ÊÀÓ×ÑÅÐÔÈÍÃÀ ÊÀÊ 
ÑÏÎÑÎÁÀ ÎÐÃÀÍÈÇÀÖÈÈ ÏÓÒÅØÅÑÒÂÈß 

ÝÊÎÍÎÌ-ÊËÀÑÑÀ 
 

 

 
 

  

 

 
 : 

 
 

A. A. Fi rsova  

«COUCHSURFING» PHENOMENON ANALYSIS 
AS A WAY OF ORGANIZING THE TRIP ECONOMY CLASS 

this resource, it is possible to make friends all over the world, be acquainted with the cus-
toms and traditions of different peoples, to experience new emotions from communicating 
with strangers. The article deals with the positive and negative aspects of travel using the 

were to review the data on travelers and hosts the 5 popular areas of the system. 
 a 

guest when traveling the world you can stay with a local resident (host) or meet with him. 
Second  it's the host country, when you are going to be the host and will welcome guests 
from other countries. 

The article goes on to elaborate on the advantages and disadvantages with which it is 
 

Keywords: couchsurfing, tourism, traveler, host, travel. 
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ÀÍÀËÈÇ ÂËÈßÍÈß ÒÓÐÈÑÒÑÊÎÉ ÎÒÐÀÑËÈ 
ÍÀ ÝÊÎËÎÃÈÞ ÐÅÃÈÎÍÎÂ 
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K. A. Bludov 
ANALYSIS OF THE TOURISM INDUSTRY IMPACT 

ON THE ENVIRONMENT OF REGIONS 

The article analyzes the tourism industry impact on the environment of the countries. 
Purpose of paper is to identify patterns between intensity of tourist flow and the state of 

hods are used for 
analysis. Data for article is imported from World Bank, World Tourism Organization and 
Environmental Performance Index databases. The research found that tourism has a total 
indirect positive impact on the environment through the mechanism of increasing GDP. 
The negative impact offsets by measures of improving the ecology, which depends on the 
development of national economy. 

Keywords: tourism, ecology, natural environment, economy, impact, econometrics, 
epi. 
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Þ. À. Áðåâíîâà 

ÂËÈßÍÈÅ ÌÅÆÄÓÍÀÐÎÄÍÛÕ ÎÒÍÎØÅÍÈÉ 
ÍÀ ÑÌÅÍÓ ÒÓÐÈÑÒÑÊÈÕ ÎÐÈÅÍÒÈÐÎÂ 

 
 : 

 
 

Y. A. Brevnova  

THE INFLUENCE OF INTERNATIONAL RELATION 
ON THE CHANGE OF TOURIST ORIENTATION 

This article considers the influence of international relations on the change of tourist 
orientation in 2015 2017 in the case of Russian Federation, the one of the key players in 
the tourism industry. The events were analyzed that have affect in international tourism. 
The main factors of tourism development were revealed.  

Keywords: International relations, international tourism, economy. 
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Â. Ñ. Ãàáðèåëÿí 
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V. S. Gabrielyan 

PROBLEMS AND PROSPECTS OF DEVELOPMENT TOURISM 
IN TURKMENISTAN 

Turkmenistan is one of the most interesting, but not well known tourist destinations. 
Despite the fact that the government is trying to improve tourism in the country, Turkmen-
istan is still a country with poor infrastructure and lack of promotion of the country in the 
international tourism market. The article considers the main tourist resources of the country 
and its development potential, provides an overview of the current state and main problems 
of tourism in Turkmenistan. In conclusion, the author has attempted to offer possible ways 
of overcoming of the designated barriers. 

Keywords: Turkmenistan, attractions, tourist resources, tourist potential, development 
issues, visa regime, undeveloped infrastructure. 
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Ì. À. Êðàñíîãîðöåâ  

ÂËÈßÍÈÅ ÌÈÃÐÀÖÈÎÍÍÎÃÎ ÊÐÈÇÈÑÀ 
ÍÀ ÒÓÐÈÇÌ Â ÑÎÂÐÅÌÅÍÍÎÉ ÔÐÃ 

 

 Spiegel

 
 : 

 
 

Ì. À. Krasnogortsev 
EFFECT OF MIGRATION CRISIS ON TOURISM IN MODERN FRG 

ered in article. The intention of the work is to denote positive and negative factors of in-
fluence, to educe implications from national policy by 2015 year. In this case certain seg-

analyzed. A research of migration crisis was denoted through mass media: Daily Mail, 
China Business News, Spiegel. The migration crisis brought to the development of inside 
tourism in Germany. In spite of positive dynamics, tourism image of country have been 
falling because of low secure level in Germany.  

Keywords: migration crisis in FRG; tourism in FRG; inside tourism in Germany; 
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ÏÈÒÀÍÈß Â ßÏÎÍÈÈ 

 

 
 : 
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J. V. Maslakova 

FEATURES OF PUBLIC CATERING INDUSTRY 
IN JAPAN 

Japanese cuisine has enormous value in modern life of all countries in the world. It is 
considered to be the most healthy and extraordinary cuisine in the world. More and more 
people are interested in Japanese culture and cuisine and they dream to go to Japan for 
tasting authentic traditional Japanese dishes. Food has enormous value for Japanese peo-
ple, its cookery and meal itself are the layers of Japanese culture. The aim of the article is 
the description of public catering industry of Japan.  

Keywords: restaurant, Japan, Japanese cuisine, traditions, healthy food, tourists, mod-
ern technologies, public catering. 
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ÍÀ ÐÛÍÊÅ ÀÂÈÀÏÅÐÅÂÎÇÎÊ 

 

 
 

 : Star Alliance, Sky Team, 
One World, -  

M. O. Sofronova 
ANALYSIS OF ALLIANCES IN THE AIRLINE INDUSTRY 

This article focuses on the international aviation alliances. This article reviewed the 
 the reasons of their creation, the benefits of 

joining alliances for the participants and for passengers. Also, the article talks about the 
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reason

used the official sites of the airlines and the Russian aviation information portals. 
Keywords: airline alliance, airline, Star Alliance, Sky Team, One World, Emirates 

Airline, Etihad Airways, code-sharing. 
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ÄÅÑÒÈÍÀÖÈß: ÏÎÈÑÊ ÍÎÂÛÕ ÂÎÇÌÎÆÍÎÑÒÅÉ 
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A. A. Chilova 
THE REPUBLIC OF CYPRUS AS A TOURIST DESTINATION: 

THE SEARCH FOR NEW OPPORTUNITIES 
The paper studies the development strategy of Cyprus as a tourist destination. In this 

work, the dynamics of development of tourist traffic over the past 10 years, and represented 
the countries, who are leaders in the number of arrivals to the island. Particular attention 
is paid to the Russian tourist flow, which in recent years shows a positive growth trend and 
brings substantial income the Republic of Cyprus. Also in the article shows the rating 
sought after destinations of outbound tourism among Russian tourists in 2016. 

Keywords: International tourism, Tourism development strategy, Tourist flow.   
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      ,  

 –  2016 . 

   

(+- %) 
 2 352 384 2 114 500 -10 

 904 688 1 183 019 31 

 1 108 981 1 122 006 1 

 1 008 013 840 195 -17 

 855 769 772 555 -10 

 601 519 723 131 20 

 483 293 691 703 43 

 592 233 664 546 12 

 47 089 568 148 1107 

 440 311 562 291 28 

 536 987 556 520 4 

 568 828 543 609 -4 

 396 840 518 422 31 

 3 122 706 483 491 -85 

 324 709 321 996 -1 

  
URL: http://russiatour-

ism.ru/contents/statistika/statisticheskie-pokazateli-vzaimnykh-poezdok-grazhdan-rossiyskoy-feder-
atsii-i-grazhdan-inostrannykh-gosudarstv/vyborochnaya-statisticheskaya-informatsiya-rasschitan-
naya-v-sootvetstvii-s-ofitsialnoy-statisticheskoy-metodologiey-otsenki-chisla-vezdnykh-i-
vyezdnykh-turistskikh-poezdok/ 
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Ä. Ñ. ×óêàåâ  

ÌÐÀ×ÍÛÉ ÒÓÐÈÇÌ: ÊËÀÑÑÈÔÈÊÀÖÈß, 
ÏÐÎÁËÅÌÛ È ÒÅÍÄÅÍÖÈÈ ÐÀÇÂÈÒÈß 

 

 
 : 

 
D. S. Chukaev  

DARK TOURISM: CLASSIFICATION, 
PROBLEMS AND DEVELOPMENT TRENDS 

The dark tourism (or gloomy) becomes more popular not just in our country but in the 
whole world. As practice shows in many countries that objects related with death, acci-
dents, emergencies become more famous by each year. The idea of this article is to explore 
development trends of the dark tourism. The article contains definition, history, features, 
types and attractiveness of such tourism as well as main perspectives and problems of the 
dark tourism 

Keywords: gloomy tourism, urban exploration, dark tourism, tourist safety, tourism 
of industrial ruin, domestic tourism, abandoned objects. 
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Ðàçäåë 3 
ÒÐÅÍÄÛ ÂÍÓÒÐÅÍÍÅÃÎ È ÂÚÅÇÄÍÎÃÎ 
ÒÓÐÈÇÌÀ Â ÐÔ  

Ä. À. Äàâûäîâ 

ÒÅÐÐÎÐÈÇÌ ÊÀÊ ÂÛÇÎÂ ÏËÀÍÈÐÎÂÀÍÈÞ 
ÓÑÒÎÉ×ÈÂÎÃÎ ÐÀÇÂÈÒÈß ÒÓÐÈÇÌÀ 

Â ÑÅÂÅÐÎ-ÊÀÂÊÀÇÑÊÎÌ ÔÅÄÅÐÀËÜÍÎÌ ÎÊÐÓÃÅ 

-

 
 : 

 
 

D. A. Davydov  
TERRORISM AS THE CHALLENGE TO THE PLANS 
OF SUSTAINABLE TOURIST DEVELOPMENT 
IN NORTH CAUCASIAN FEDERAL DISTRICT 

The problem which is considered in this article is the influence of terrorism on the 
development of North Caucasian Federal district touristic sphere. The author gives an 
accent on the negative tendencies of the region, urgency of the problem in the context of 
the world, necessity of a thorough analysis of the problem on the level of state. The 
methodology of this research includes system approach and structural analysis. There is a 
special attention to the statistics and social researches, normative documents, mass media 
materials, scientific articles of the other authors.  The results of the following research 
make to possible to come to conclusion that this problem should be explored more 
thoroughly. 

Keywords: Russia, Caucasus, tourism, terrorism, safety, policy, strategy of develop-
ment, tourism planning. 
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Ê. Ý. Ëàòûïîâà 

ÀÍÀËÈÇ ÏÎÏÓËßÐÍÛÕ ÏÐÎÌÎÐÎËÈÊÎÂ 
ÍÀ YOUTUBE Î ÅÊÀÒÅÐÈÍÁÓÐÃÅ 

Youtube

 
 : YouTube

 
K. E. Latypova 

ANALYSIS OF POPULAR PROMO VIDEO ON YOUTUBE 
ABOUT YEKATERINBURG 

This article provides and analyzes popular promo video on Youtube about Yekaterinburg. 
The article briefly explains the concepts "Video advertising", the relevance and importance of 
research are justified. It shows examples of popular promo video about our city and the short 
analysis is also offered guided by linguistic components and verbal components.  

Keywords: media, video advertising, YouTube, promo video, language game, non-verbal 
code, verbal code, target audience. 
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 The world's greatest minds are busy computing the ideal venue for the 

international collegiate programming contest ICPC 2016.  
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 Russian scientists are making a huge contribution to scientific progress.  
 Russia was a pioneer of space exploration, having been the first county 

to succeed in launching and landing an automatic reusable spacecraft.  
 , -

  ,   
 

 

 
  
 Yekaterinburg takes the same lengths of time as the flight from Beijing. 

   
  

 
 Yekaterinburg is located right at the crossroads of Europe and Asia 
 Yekaterinburg is a great center of youth culture city of students. 
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23.01.2017) 
4.  . . 

  

Ä. Â. Íèêèòèíà  

ÐÎÑÑÈß ÊÀÊ ÏÐÈÂËÅÊÀÒÅËÜÍÀß 
ÒÓÐÈÑÒÈ×ÅÑÊÀß ÄÅÑÒÈÍÀÖÈß ÄËß ÊÈÒÀÉÑÊÈÕ 

ÒÓÐÈÑÒÎÂ 

 

 
 : 

 

D. V. Nikitina  

RUSSIA AS AN ATTRACTIVE TOURISM DESTINATION 
FOR CHINESE TOURISTS 

This article discusses the state of China's outbound tourism in the world, in particular, 
its current trends as well as the preferences and characteristics of Chinese tourists. The 
analysis of the Chinese tourist flow dynamics in Russia was held and, based on this anal-
ysis, the survey has been drawn up and implemented. As a result, the survey identified 
factors that influence the dynamics of tourist flow of Chinese tourists in Russia, which 
should be taken into account to ensure a better service and increase the chances of attract-
ing tourists from China to Russia. 

Keywords: tourism, destination, modern tendencies, Chinese outbound tourism flow, 
tourism preferences.  
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Ñóíü Öè 

ÎÏÛÒ ÑÅÃÌÅÍÒÈÐÎÂÀÍÈß ÂÚÅÇÄÍÎÃÎ 
ÒÓÐÈÑÒÑÊÎÃÎ ÏÎÒÎÊÀ ÈÇ ÊÈÒÀß Â ÐÎÑÑÈÞ 

 
 : 

 
 

Sun Qui 
THE EXPERIENCE OF SEGMENTING THE INBOUND TOURIST 

FLOW FROM CHINA TO RUSSIA 
The recent increase in the outbound tourist flow from China, this research topic is 

becoming actual. The author of the article is analyzing the Chinese tourist flow and break-
ing it into segments by age in order to identify problems in attracting Chinese tourists to 
Russia and to provide relevant recommendations. 

Keywords: Chinese tourists, Russia, segmentation, inbound tourism 
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Þ. Â. Ñûðîåäèíà 

ÏÐÈÂËÅÊÀÒÅËÜÍÎÑÒÜ ÊÓÐÎÐÒÀ ÑÎ×È 
ÄËß ÈÍÎÑÒÐÀÍÍÛÕ ÒÓÐÈÑÒÎÂ 

 
 : , 

. 
 

J. V. Syroedina  
THE ATTRACTIVENESS OF SOCHI FOR FOREIGN TOURISTS 

 
This article discusses the resort of Sochi as a tourist destination and the statistics of 

foreign tourists visiting the city. The author studies the strengths and weaknesses of the 
Sochi in terms of attractiveness for different categories of tourists. As conclusions, the 
factors that can positively affect the development of the resort in the future are given. 

Keywords: Sochi, resort, international flights, foreign visitors, charter flights, the tour-
ist flow. 
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Y. A. Goryachkina 
THE PROBLEM OF SEASONALITY IN THE SKI RESORTS 

OF THE SVERDLOVSK REGION 
In this paper the concept and the problem of seasonality, additional services and ana-

lyzed, and the percentage by which the ski resorts in the Sverdlovsk region open all year 
round. Ski resorts in the Sverdlovsk region analyzed by the presented in the article criteria, 
but a special place is given to additional services. 

Keywords: ski resorts, seasonality, Sverdlovsk region.  
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À. Ì. Äåìèíà 

ÈÑÑËÅÄÎÂÀÍÈÅ ÑÏÎÐÒÈÂÍÎÃÎ ÂÎËÎÍÒÅÐÑÒÂÀ 
Ñ ÏÎÌÎÙÜÞ ÑÎÖÈÎËÎÃÈ×ÅÑÊÎÃÎ ÎÏÐÎÑÀ 

 
 

 

 

 : 

A. M. Demina 
THE ANALYSIS OF RESULTS THAT WERE GIVING DURING 

SOCIAL RESEARCH OF VOLUNTEERING 

The topic of the article is sport volunteering within the framework of World Football 
Championship 2018 in Russian Federation.

The aim is research of youth interest in taking part in World Football Championship 
2018 as volunteer. The questioning was a research method and source of this paper.  

Sport volunteering in Russia especially in Sverdlovsk region is one of the most pop-
ular kinds of volunteering, also majority of respondents do sport at least like amateurs, 

vents as volunteers is interesting for them. The 
most interested in volunteering on the World Football Championship part of population is 

region. 
The conclusion is the youth interest in being volunteer in the World Football Cham-

pionship big enough but it could be waiting more amount of those who wishes considering 
the event scale. 

Keywords: volunteering, sport, football, Russia, World Championship, Sverdlovsk re-
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Ì. Ï. Èêîíîìîâ 

ÑÒÈÌÓËÈÐÎÂÀÍÈÅ ÐÀÇÂÈÒÈß 
ÌÅÆÐÅÃÈÎÍÀËÜÍÛÕ ÀÂÈÀÖÈÎÍÍÛÕ 

ÏÅÐÅÂÎÇÎÊ Â ÐÎÑÑÈÈ 

-  

 

-

 
 : 

 

M. P. Ikonomov 
PROMOTION INTERREGIONAL AIR TRANSPORTATION IN RUSSIA 
Civil aviation plays a big role in development of national economy.  

The solution of social and economic tasks is particularly important for the Russian Feder-
ation as a tool for international and long-distance main passenger traffics, and also as an 
intermedium between regions. 

Many parts of the country have practically no alternative to air traffic.  
The airlines connecting Moscow and East areas (such as St. Petersburg, resorts, the capitals 
of the CIS and the large European countries) transport the majority of passengers. How-
ever, it should be noted that the routes which are carried out on interregional air routes are 
equally important.  

Maintenance of providing regional flights contributes to full functioning of passenger 
aviation network of the Russian Federation. 

Keywords: air transporter, subsidies, route network, inter-regional transportation hub, 
the Federal air transport Agency of Russia. 
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Â. Ñ. Íåìîëÿåâà  

ÒÓÐÈÑÒÑÊÀß ÈÄÅÍÒÈ×ÍÎÑÒÜ ÐÎÑÑÈÈ 
Â ÎÖÅÍÊÀÕ ÔÐÀÍÖÓÇÎÂ (ÏÎ ÌÀÒÅÐÈÀËÀÌ 

ÀÍÀËÈÇÀ ÝËÅÊÒÐÎÍÍÛÕ ÐÅÑÓÐÑÎÂ) 

 
 : 

 
 

V. S. Nemoljaeva 

TOURISM IDENTITY OF RUSSIA IN THE ASSESSMENTS OF THE FRENCH 
(BASED ON THE ANALYSIS OF ELECTRONIC RESOURCES) 

The paper is devoted to the disclosure of the content of the tourist identity of Russia 
in the representation of French tourists. The author of the research aims to determine the 
main characteristic features of Russia's tourism identity in the representation of French 
tourists and conduct an analysis of the content of media and electronic sources devoted 
to tourism in Russia. 

Keywords: geo-branding, destination brand, image, cross-cultural communication, 
tourism brand identity. 
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